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Fuji Denko Group Global Code of Conduct

The Fuji Denko Group Global Code of Conduct is a commitment to "safety and

compliance” by every officer and employee of the Fuji Denko Group. With highest

priority we have established the following basic stance to meet the expectations of

our stakeholders, and hereby provide this Global Code of Conduct for all our

customers, business partners, local and international communities, the natural environment,
employees,and every other entity or dimension that is related to us.

1.Customer Care Practices

We treat everyone involved in our work as customers.
We continue to exceed customer expectations and satisfaction through our products,
services and daily actions.

1.1 Basic Mind

We do to others as we would have them do to us.

1.2 Spirit

We approach things with a positive mindset that "I am the original source”, and we will
continue to energize others through our responsible actions.

1.3 Crisis Awareness
We keep complacency, arrogance, and stagnation at bay and share a "sense of
urgency” with everyone associated with the company to keep our dynamic momentum.
1.4 Innovative Marketing

We constantly create new markets that exceed customer expectations.
We will correctly grasp the needs and desires of our customers, provide products and
services that are ahead of their time, and engage in innovative marketing activities.

2.Honest and Fair Activities

We will comply with the laws, regulations and rules of all countries in which we do
business and conduct our activities with the highest ethical standards in a fair and
transparent manner.

2.1 Compliance with Laws and Regulations, Respect for Norms,
and Culture

We will comply with the laws and regulations of all countries in which we operate,
respect international norms, and comply with the cultures, customs, and traditions
of eachcountry.

We will also give consideration to religion and other factors, and conduct fair and
transparent corporate activities.

2.2 Fair Competition

In our relationships with suppliers, competitors, and other business partners, we will
eliminate the pursuit of profit by unfair or improper means, and conduct corporate
activities based on free and fair competition.

2.3 Prohibition of Corruption

We do not tolerate bribery, money laundering, embezzlement or any other form of
corruption or dishonesty with any party or in any form.

We will maintain fair and transparent relationships with business partners, public
officials and others in all countries in which we do business, and we will conduct our
business activities in accordance with anti-bribery and anti-corruption laws,
standards and internal policies regarding the giving and receiving of entertainment
and gifts, donations and political contributions.



2.4 Prohibition of Coné6icts oflnterest

If there is a risk of a conflict between the interests of the company, the interests of
oneself or one’s relatives or other third parties, we will promptly notify the company and
we will take appropriate measures to disclose and avoid conflicts of interest.

In addition, the selection and hiring of business partners will be carried out with
transparency based on rational and fair comparisons and evaluations.

2.5 Response to Antisocial Forces

We shall have no relationship with antisocial forces and shall take a resolute stance in
dealing with such forces.

2.6 Financial and operational records and disclosures

Financial and operational records and information shall be accurately and properly
prepared and disclosed in accordance with the laws and regulations of all countries in
which we operate, as well as internal company rules.

3.Management and utilization of information and
company assets

We will appropriately preserve, manage, and utilize information and company assets,
and respect the rights of third parties.

3.1 Company Assets

Company assets, whether tangible or intangible, shall be properly managed in accordance
with internal rules and shall not be used for personal or other non-business purposes.

3.2 Confidential Information

We will strictly manage the Company’s confidential information so that it is not disclosed
to third parties. We will not engage in insider trading or make unauthorized or improper
use of information obtained through our business activities.

3.3 personal information

When we acquire personal information or confidential information from customers,
business partners, or others, we will obtain such information in a lawful manner, use it only
within the prescribed scope, and manage it properly in accordance with laws, regulations,
and internal rules.

3.4 Communication with Outside Parties

In all situations, the statements and information disseminated by individuals belonging
to the Fuji Denko Group may be used to evaluate the company and the Group.

We understand that this may affect our business operations, and we will always try to act
responsibly.

4.Respect for diversity and human rights and realization
of a better working environment

We respect diversity and human rights and aim to realize a better working
environment and a rewarding corporate group.

4.1 Child Labor and Forced Labor

We do not tolerate child labor, forced labor, or other unfair labor practices in any of our
corporate activities.

4.2 Discrimination and Harassment

We respect the human rights and individuality of each person, treat everyone involved
with us with a spirit of equal partnership, and mutually respect the creativity and
ingenuity that comes from the diversity of our human resources.

We will eliminate discrimination and harassment on the basis of age, gender, nationality,
language, religion, disability, or any other factor, and create a work environment in which
fairt reatment is provided.



4.3 Freedom of Association
We respect the fundamental rights of employees regarding freedom of association and
collective bargaining.

4.4 An open workplace culture

We strive to create a free and open workplace culture that aligns the values of our
corporate and personal lives, and we will continue to create a workplace culture that
fosters aspirations and dreams.

5.Preservation of the environment

As citizens of the Earth, we will strive to conserve and effectively utilize the global
environment and pass on a sustainable society to future generations.

5.1 Reduction of environmental impact

Our goal is the reduction of the environmental impact of our products and services at all
stages of the value chain.

5.2 Continuous Improvement of Environmental Performance

Under an appropriately established environmental management system, each of us will
continue to be creative in our efforts to continuously improve our environmental
performance.

Management & Operations
Scope of application

(1) The Fuji Denko Group Global Code of Conduct applies to all directors and
employees of Fuji Denko Company and its overseas subsidiaries.

(2) Group executives shall recognize that it is their role to realize the spirit of this
Code of Conduct and shall set a good example and ensure its thorough
implementation within the company, thereby establishing an effective internal
system.

(3) Group executives and employees will conduct their business operations in
accordance with this Code of Conduct and strive to ensure that the business
partners of the Group companies also understand and sympathize with this Code
of Conduct.

Enactment, revision and abolition

The establishment, revision or abolition of this Code of Conduct shall be decided by the
Board of Directors of Fuji Denko Company after deliberation by the Fuji Denko Company
Risk Management Committee.

Audit

The Risk Management Committee of Fuji Denko Company shall conduct audits of each
Group company by itself or through a third party when necessary to confirm compliance
with this Code of Conduct and its effectiveness.

Measures to be taken in the event of a report or violation

Directors and employees who become aware of any conduct that violates or may violate
this Code of Conduct are required to report or consult with their supervisor, the
department in charge of compliance, or the reporting desk established by the company.

Interpretation

If you have any questions regarding the interpretation or application of this Code of
Conduct, please contact Fuji Denko Company Administration Division (Risk Management
Committee Secretariat).



